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A. STAIR AT A CLOCK &
BURN DOWN 
SOME PARLIAMENTS

B. THROW PAPER TOWELS 
IN THE AIR ALL DAY

C. SING HIPPY SONGS 
& DANCE WITH ANIMALS
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“Gen Z does not distinguish between the ethics of a brand, the 
company that owns it, and its network of partners and suppliers. A 
company’s actions must match its ideals, and those ideals must 
permeate the entire stakeholder system.”
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4D Communicatie is 
key

STRATEGIC TAKE-AWAY
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Strategic Foresight

Definieer je digitale 
waarden + the good, 
the bad, and the 
ugly
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your job
your

side

hustle

marketeer
manage

r
divorce lawyer

Knowledge

& skills

in your 

network

(you have access to)
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A. ZE ZIJN ALLEMAAL MILJONAIR 
DOOR CRYPTO INVESTERINGEN

B. ZE HEBBEN ALLEMAAL MET DE 
GEMEENTERAADSVERKIEZINGEN 
MEEGEDAAN

C. ZE HEBBEN ALLEMAAL 
CYBERBULLYING MEEGEMAAKT
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Alumni netwerk + 
maak gebruik van 
de ‘side hustle 
cultuur’

Creëer een jongeren 
schaduw bestuur
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60 percent of Gen Z report that mental health resources 
are important in selecting an employer 

57 percent say they are important when deciding to 
stay at an employer.
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STRATEGIC TAKE-AWAY
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Zoek een 
omgekeerde mentor

No filter 
communicatie



www.whetston.com jahkini@whetston.com

@Jahkini_
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and the ugly

WRAP-UP
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4D Communicatie +
The good, the bad, 
and the ugly

WRAP-UP

Creëer een Jongeren
bestuur + ‘side hustle
culture’ 
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4D Communicatie +
The good, the bad, 
and the ugly

WRAP-UP

Creëer een Jongeren
bestuur + ‘side hustle
culture’ 

No filter 
communication + 
omgekeerde mentor


